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Key Stage 5 Curriculum Maps 

A LEVEL 
BUSINESS AUTUMN 1 AUTUMN 2 SPRING 1 SPRING 2 SUMMER 1 SUMMER 2 
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Topic 

1.1 Meeting 
customer needs 

1.2 The market 

1.3 Marketing 
mix and strategy 

1.4 Managing 
people 

1.5 
Entrepreneurs 
and leaders 

2.1 Raising 
finance 

2.2 Financial 
planning 

2.3 Managing 
finance 

2.4 Resource 
management 

2.5 External 
influences 

3.1 Business 
objectives and 
strategy 

3.4 Influences 
on business 
decisions 

Key Skills 
Students are introduced to business in Themes 1 and 2 through building knowledge of core business concepts and 
applying them to business contexts to develop a broad understanding of how businesses work. Throughout the 
course students will develop analytical and evaluative skills.  

Knowledge 

1.1 gives 
students an 
appreciation of 
the dynamic 
nature of 
markets, and 
teaches them 
the principles 
behind sound 
market 
research, and 
how important 
this is to firms 
positioning 
themselves 
within a market. 
1.2 Covers the 
basic economic 
concepts of 
supply and 
demand, which 
student 
appreciate are 
the main drivers 
behind market 
pricing and 
output decisions 
made by firms. 
This, along with 
the concept of 
elasticity are 
returned to 
again and again 
during the 
syllabus, and 
forms one of the 
most synoptic 
elements for 
essay work later 
on. 

1.3 The basic 
marketing 
elements of 
price, place, 
product and 
promotion are 
introduced to 
students. These 
are fundamental 
in the 
understanding of 
how businesses 
choose market 
strategies and 
build market 
brands. 1.4 
Students 
appreciate that 
human 
resources are 
arguably the 
firm’s most 
important asset, 
and the need for 
appropriate 
organisational 
structure is 
crucial in 
allowing 
effective 
performance 
and motivation 
of staff. 

1.5 The 
importance of 
entrepreneurs is 
emphasised 
here. The 
characteristics 
of good 
entrepreneurs is 
important to 
understand how 
ideas are 
brought to 
fruition and how 
organisations 
are led. 

2.1 introduces 
students to the 
concept of 
liability and he 
need for firms to 
consider a range 
of internal and 
external 
financing for day 
to day business 
activity, and 
long-term 
strategic 
investment. 

2.2 Students 
appreciate the 
concepts of 
break-even, and 
the important 
need for 
accurate 
forecasting if 
businesses are 
to survive in 
competitive 
markets.  2.3 
The importance 
of the need to 
properly record 
financial 
transactions is 
emphasised, via 
the construction 
of standard 
financial 
documents 
using 
appropriate 
calculations. 

2.4 Techniques 
of stock control, 
capacity 
utilisation are 
examined, and 
the importance 
of productivity in 
the proper 
management of 
resources is 
emphasised. 2.5 
A firm must pay 
attention to the 
external 
environment and 
behave in 
accordance with 
the law. It is also 
crucial to 
monitor the 
economic 
environment and 
adjust behaviour 
and strategy 
appropriately 

3.1 It is 
important to 
recognise the 
difference 
between 
objectives and 
long-term 
strategy, and to 
understand and 
evaluate the 
tools that 
businesses use 
to set and adjust 
these e.g. 
SWOT analysis. 

3.4 An 
understanding of 
corporate 
culture and the 
problems of 
balancing the 
needs and 
motives of 
different 
business 
stakeholders is 
a crucial part of 
business 
operation and, 
ultimately, 
success. 

Assessment 

Regular knowledge tests, timed exam questions and mock exams 

 

 

 

 

 

 


